
Learning the Lingo Part 1 - Ad Setup

CAMPAIGN:

Auction - For each ad impression, Facebook’s ad auction system selects the best ads to run
based on the ads' maximum bids and ad performance. All ads on Facebook with the same
target audience compete against each other in this process, and the ads that their system
determines are most likely to be successful will win the auction.

Brand Awareness - Increase people's awareness of your business, brand or service by showing
your ads to people who are most likely to remember them.

Reach - Show your ads to the maximum number of people in your target audience.

Traffic - Drive people from Facebook to any URL you choose, such as your website's landing
page, a blog post, app etc.

Engagement -Reach people more likely to engage with your post. Engagement includes likes,
comments and shares but can also include offers claimed from your Page.

App Installs - Send people to the shop where they can download your business's app.

Video views - Share videos of your business with people on Facebook most likely to watch it.

Lead Generation - Collect leads for your business. Create ads that collect info from people
interested in your product, such as sign-ups for newsletters.

Messages - Connect with people on Facebook, communicate with potential or existing
customers to encourage interest in your business.

Conversion - Encourage people to take a specific action on your business's site, such as having
them to add items to a cart, download your app, register for your site, or make a purchase.

Catalogue Sales - Show products from your e-commerce store's catalogue to generate sales.

Store Traffic - Promote your brick-and-mortar business locations to people that are nearby.

AD SETS:

Ad Set - Ad sets are groups of ads that share settings for how, when and where to run.

Budget - Amount of money assigned to a campaign.

Audience - Who you’re showing your ad to.

Placements - The places where you ad will run (i.e. FB News Feed or Instagram story etc.).

Optimisation and Delivery - the event you want to optimise for in your ad set (i.e. landing
page views or link clicks).



Link Clicks - Deliver ads to people who are most likely to click on them.

Landing Page Views - Deliver ads to people who are most likely to click on them and load the
website / landing page.

ADS:

Ad Creative - the text/images/video that make up your ad.

Media - Images and videos.

Call to Action - The button or link on your ad that represents the action that you want people
to take (e.g. learn more / buy now etc.).

Facebook Pixel - The piece of code to add to your website/page to report conversions, see
activity and build audiences for ad targeting.


